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Monopoly Capital and Growth 

Introduction 

The modern developed Economies are dominated by large corporations which are publicly 

quoted companies. They are owned by shareholders who wish to maximise the after tax 

return from their shareholdings. The return takes the form of either dividends or a rise in 

share price. If a share price falls, usually as a consequence of a fall in profits or income, 

shareholders sell the shares and the senior management are put under pressure to increase 

profits or they face being losing their jobs. 

If sales (income) rise, profits at the margin rise at a faster rate. This is because while all 

income rises only costs that vary with output (variable costs) rise. So if sales rise by 10% 

profits may rise by 11%. As a consequence the share price rises. On the other hand if income 

falls, profits fall at a faster rate at the margin and the share price falls. 

 It is assumed that the corporation tax rate remains the same. If the effective rate of tax, tax 

paid as a percentage of profits, is reduced, this has the same effect as an increase in income. 

If the effective rate increases, this has the same effect as a fall in income. 

 The recent scandal in Tesco where management massaged the profit figures to keep them up 

when profits were not expected to reach stockbrokers’ forecasts indicates the fundamental 

need of senior company management to have rising income, profits and rising share price. On 

the discovery of the scandal the share price fell heavily and the fraud squad initiated an 

investigation. 

This pursuit of growth in income even applies to small companies and sole traders. They seek 

higher sales to achieve higher profits and personal incomes. In a consumer society higher 

personal incomes gives a greater command over goods and services (a higher standard of 

living) in the economy. 

So capitalists would be unwilling to accept falling growth (lower income for individual firms) 

in the total economy. Herman Daly in his “Steady State’ theory put forward the thesis that the 

worldwide growth rate should be zero with negative growth in the developed economies 

matched by positive growth in countries like China and India. As is pointed out above 

shareholders and small businesses want increases in profits year on year. This means they 

want growth (increased income in individual firms) and there is no way they would accept 

negative growth (lower incomes for individual firms). So Daly’s thesis of negative growth is 

a non-runner in capitalist society as it stands. 

Shareholders in the present Neo- Liberal era have political power. Through their industry 

federations which have direct access to senior politicians. This is true of the US and the 

European Union where right of centre political parties dominate. These parties represent the 

interest of shareholders and so they are all for the growth which shareholders crave. Noam 

Chomsky has said that there is one political party in the US, the Business Party, with two 

sections the Republicans and the Democrats. In Britain under Tony Blair led the Labour Party 

onto the side of business. So, if Europe and the US grow in response to business demands and 

countries like India and China continue to grow, then global growth will continue and this 

will cause continuing climate change and global warming. 
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Size and Profits 

Profits and market value of companies increase if they can become a monopoly. Their 

shareholders get richer because the monopolies can charge higher prices and so they can pay 

higher dividends and their share prices rise. This pursuit of size applies to capitalism and if 

firms cannot become outright monopolists they strive to become an oligopoly (where a small 

number of firms dominate a market). For example twenty six brands of car (other is one 

category) dominate sales in the Irish car market. There are less firms as some firms supply 

more than one brand. Firms in a Monopoly or an Oligopoly strive for growth. This increases 

climate change and global warming. 

 

Seven Ps of Marketing and Growth 

The seven Ps of marketing are widely accepted by businessmen as the means to increase sales 

(growth) and profit and the size of the firm. Students in business schools are indoctrinated 

into believing that the application of the 7Ps will lead to growth and higher incomes for their 

companies and for themselves.  

In a consumer society businessmen use many tools (7Ps) to increase sales and profits and so 

increase growth. In this section the car industry is used as an example as what applies to that 

industry can be applied to other industries. 

(1) Product: Is the Product right? Car companies spend millions of dollars every year 

redesigning their cars so that they have a new improved model to sell to consumers. 

They produce many models to appeal to different consumers.  New improved models 

make consumers unhappy with their current models and they trade them in for the 

new one.  This is called planned obsolescence and it applies to many consumer goods. 

It is the basis of most industrial production and it increases sales to (Growth) and 

profits. It contributes to Global warming and climate change. 

 

(2) Price: Prices are set by car firms to maximise sales and profits. Car firms confuse 

consumers on price by offering different trade in prices (part of planned obsolescence) 

and different prices for each model when extras are taken into account. If a consumer 

pays cash a lower price is charged than if there is a trade in or if finance is provided 

by the car firm. They benefit from economies of scale and this lowers the price 

needed to maximise profits and increases sales. Similarly they contract out some of 

their production or move their manufacturing to low wage countries. This reduces 

costs and prices and increases sales. Volkswagen moved part of its car production to 

lower wage economies Spain and the Czeck Republic. Again this lowers costs and 

prices and increases output.  Some firms for example Volkswagen provide their own 

finance at a lower interest rate than the banks. This is obviously more profitable for 

Volkswagen and it also causes sales to increase. Emissions from cars causes climate 

change and global warming. Other consumer goods Computers, Mobile Phones, 

Electric Appliances are priced in a similar way to cars. Supermarkets use some 

products as loss leaders (below cost) to attract consumers into their stores. In all cases 

price is used as a tool to increase sales and growth and so it contributes to global 
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warming and climate change. But in Oligopoly there is no point in one firm cutting 

price because the other firms will follow suit. This is a price war and only the 

consumer will benefit. For this reason firms in oligopoly tend to collude or follow the 

prices of the dominant firm (price leadership) 

 

(3) Promotion: Ever since 1955 when Vance Packard published the book “The Hidden 

Persuaders” economists have been aware that firms use promotion to increase sales. 

Car firms are one of the top users of promotions. They advertise extensively on radio 

and television and in newspapers and magazines and in recent years on the internet. 

They enter teams in Formula 1 sports and advertise in sports stadia. They sell clothing 

that advertises their products. In their garages they have displays extolling the virtues 

of their particular vehicles. Their promotions use young good looking male and 

female models. This creates the image that the consumer will be admired like the 

models if he/she buys the car. Supermarket use advertising and in store promotions 

for example 20 cent off, 2 for 1, special offers to increase sales. Promotions lead to 

increased output and Global Warming. 

 

(4) Place: Car firms only sell their products through authorised dealers. These dealers 

provide a full sales and after sales service (authorised parts and repairs). The car firm 

has control over the image of the garages. This is part of promotion. The dealerships 

in a country are all the same so there are economies of scale in operation and costs 

may be reduced. This leads to lower prices and increased sales. Because of their role 

in promotion dealerships increase sales and global warming.  

 

(5) Packaging: Packaging relates to how a product appears from the outside. Cars are 

designed to be very attractive to the consumer. Large cars confer status on their 

owners. When combined with promotion they become highly desirable to the aspiring 

middle classes. Fashions have a major influence on car sales. For a while in the 1980s 

and 1990s small cars were in vogue. Of late gas guzzling four wheel drive have 

become fashionable with the middle classes. If cars become more desirable because of 

packaging, demand increases, output increases and sales increase. In the case of four 

wheel drive cars co2 emissions increase. This increases global warming. 

 

(6) Positioning: A car firm like Volkswagen seeks to attract customers from every 

segment of the market. It sells Audi, Bentleys and Porches at the upper end of the 

market. It sells Volkswagens, Seats and Skoda’s in descending order in the middle 

end of the market. It’s positioning is based on its engineering skill. By segmenting the 

market Volkswagen increases sales and increases global warming. 

 

(7) People: To sell cars effectively car companies select their dealers very carefully. The 

dealers in turn select and train their salesmen in sales techniques. Salesmen/women 

are usually dressed immaculately in suits. They are usually on commission and the 

more they sell the higher their incomes. Their effort increases sales and increases 

global warming. 

 

It is clear from the above that capitalists seek to increase growth in income and sales 

and that this will inevitably lead to global warming and an end to life as we know it. 
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Monopoly Capitalism and sectors of the Irish economy 

Introductory orthodox economics is dominated by the concept of Perfect Competition. This is 

based on four assumptions. (1) The sector (industry) has a large number of small firms that 

cannot affect the price of the good if they increase or decrease production. (2) All firms 

produce the exact same product. (3) It is easy to enter or exit the industry. (4) There is full 

knowledge of prices and profits of all firms.  

Criticism of the assumptions: 

(1) The modern economy is dominated by large firms (Monopolies and near Monopolies) 

and they set the prices for their products. 

(2) Every good in a modern economy is different in the eyes of the consumer because of 

advertising and promotion. 

(3) In nearly all industries nowadays there are barriers to entry so it is difficult for new firms 

to enter. 

(4) In some instances it is difficult to find out the price being charged e.g. the gas and 

electricity company’s tariffs are so complicated that there are comparison sites on the 

internet. The same applies to insurance and mobile phones. Supermarkets change some 

prices on a daily basis. 

These assumptions are rarely met.  

Milk production might be an exception. Demand for milk is world demand.  In 2014 Irish 

farmers were led to believe that there would be an expansion of Irish production on the 

elimination of quotas (restrictions) on production in the EU and that there would be higher 

prices. The opposite happened as the reduction in demand from China due to falling growth 

led to a fall in worldwide demand and falling prices. 

Most students study economics for one year and come away with the idea that the consumer 

has some say in the economy. Hence you get consumers being urged to “shop around” even 

though in monopoly there is only one firm and in oligopoly (small number of firms dominate 

a sector) firms do not compete on price. Firms in oligopoly either collude (set an agreed 

profit maximising price) or they follow the price set by the leading firm. Cutting price (price 

war) would only benefit consumers. Computers have made the setting of price to maximise 

profits easier. Firms (shareholders through the profits they make) are the main beneficiaries 

from the economic system. 

Students are taught that price is determined by supply and demand. But only demand exists 

and price is set by the monopolists and the firms in oligopoly to maximise profit. So supply is 

not relevant. Also supply and demand are determined by the six other Ps, other than price, 

especially demand which is determined by promotion. Perfect Competition is Alice in 

Wonderland economics that is used to hide the real structure of the economy. It is pro-

capitalism ideology. 
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The Real Structure of the Irish Economy 

In this section different sectors of the Irish economy are analysed in terms of the dominance 

of one or a small number of firms. 

Supermarkets 

This sector is dominated by five firms. They are Supervalu, Dunne’s (both Irish), Tesco 

(UK), Aldi and Lidl. They give the impression of competing on price by taking full page 

advertisements in newspapers citing low prices for a small range of products. With these 

enticements they encourage people to do a full shop in their stores leading to increased sales 

and profits. Aldi and Lidl (German) have expanded rapidly and have put pressure on the 

existing firms. Tesco has responded by opening more expensive small express stores. Dunnes 

has reacted by introducing zero-hours contracts. There is informal evidence that Tesco 

charges higher prices in Ireland than they do in the UK and that Aldi and Lidl charge higher 

prices than they do in Germany. They all try to maximise profits and share prices for their 

shareholders. 

Banks 

Banking in Ireland is dominated by Allied Irish Bank, Bank of Ireland, Irish Permanent, 

Ulster Bank(UK) and KBC (Belgium). Now they do not compete on price for deposits or 

when they are lending. They try to confuse the public by offering a large number of different 

rates of interest on deposits. They also reduce rates without informing the depositor. They put 

small advertisements in the national dailies announcing changes in deposit rates.  Irish banks 

charge around 4% on variable mortgages while their Euro Area counterparts charge 2%. This 

is because they want to build up their capital so that they can be sold back to the private 

sector. In the case of Bank of Ireland it is increase profits and share price for its shareholders. 

So if you pay 4% you will get a mortgage. It is a take it or leave it situation. The Central 

Bank does not regulate the interest rates in the interest of consumers. 

Insurance companies 

Insurance (Motor and Home) is dominated by the following companies: FBD (Irish), AXA 

(French), AVIVA (UK), Liberty (US), Royal Sun Alliance (UK) (123.ie) and AIG (US). 

They have raised their prices on average by 20% in the past year but there is no way 

consumers can tell if the price hike is justified. As these are mainly subsidiaries of foreign 

companies they may be taking advantage of Irish customers so that they can send back more 

profits to their parent companies. They are licensed by the Central Bank but it does not 

regulate their prices. One would expect regulation of prices in Oligopoly, where a small 

number of firms dominate, if the Central Bank was interested in consumers.  
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Mobile Phones 

There is only a small number of mobile phone makers worldwide. Apple (US), Samsung 

(Korea) and Nokia (Finland) dominate the market. They update their models regularly so that 

their older models become obsolete. They advertise heavily. They charge high prices for their 

products to maximise their profits.  

There are three mobile network providers in Ireland: Meteor, Vodafone (UK) and 3. Each 

provides a range of payment methods and it is very difficult for consumers to work out which 

is the best option for them. By confusing consumers they aim to get the largest number of 

customers and maximise profits. This confusion deters consumers from switching operator. 

They minimise costs by having a small number of retail outlets and a small head office staff. 

Once the network of masts are installed maintenance costs are minimal.  

Alcohol 

The beer and cider sector is dominated by three companies Diageo (Guinness) (UK), Bulmers 

(Irish), and Heineken (Holland). They set prices to maximise profits. They advertise heavily 

and they sponsor sports and pop events to attract youngsters into the drinking habit. They 

portray drink as a beneficial product when all the medical evidence shows that it is very 

harmful to health. The medical profession recently asked the government to ban drinks 

companies from sponsoring sports events in legislation. The government of Fine Gael and 

Labour put the profits of the drinks companies ahead of the health of the population and 

decided not to introduce the ban. 

The whiskey industry is dominated by two firms Irish Distillers Pernod Ricard (French) and 

Diageo (UK). They are free from government regulation to set their prices to maximise 

profits. 

 

Television Satellite and Cable companies 

Satellite Sports TV is dominated by three companies BSKYB (UK), BT Sport (UK) and 

Setanta (Irish). These companies offer billions of Euro for the rights to screen live English 

premiership matches. They charge high monthly rentals to consumers to recoup their costs 

and they make large profits. Rupert Murdoch, the owner of Fox news, was able to set up 

BSKYB in the UK with the large profits he has made in the US and after after Margaret 

Thatcher allowed him to set up BSKYB in the late 1980s. 

The cable companies Virgin Media (UK) and now Eircom are offering packages of phone, 

broadband and TV SKY is doing the same. You have to take it all three services (bundle) at a 

set price. Three companies are setting a similar price for the bundles. The bundles are heavily 

advertised and set at a low initial price to get new customers who enable these firms 

maximise profits. 
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Terrestrial stations 

RTE (RTE1, RTE2 TG4) is the state channel and its main rivals are TV3, BBC, UTV and 

Channel 4. But they have to compete with SKY. The terrestrial channels are losing out to 

SKY because they are buying up the rights to sports events which were available for free. 

SKY has bought up the rights to some international soccer and rugby friendlies and GAA 

matches. If you do not have SKY you do not have access to the matches. Profit is the driving 

force for SKY in all of this. They gain extra revenue from new subscribers to SKY and from 

the extra advertising revenue generated by the matches. Rupert Murdoch only wants SKY to 

grow and expand his empire. 

Radio 

National radio is dominated by RTE (Radio1, Radio2, Lyric and TNG) the national radio 

station. It is funded through the licence fee and advertising. It competes for advertising with 

stations in the private sector. The licence fee funding requires that the TV and radio stations 

have an obligation to provide high quality programming.  

The private sector is dominated by 2 groups:  

Communicorp, ( Newstalk, Today fm, Dublin 98, Spin 1038, Spin Southwest and TXFM). 

Denis O Brien is a major shareholder. 

UTV Radio Solutions (Dublin FM 104, Dublin Q102, Cork 96 FM, Limerick Live 95 FM, 

LMFM, U105, WLRFM and Galway Bay FM). 

The private stations aim to maximise profits and they do this by playing wall to wall pop 

music. They have no commitment to good quality programming. Because they are owned by 

business men, it is probable that they have a pro -business and a pro conservative party bias 

toward Fine Gael and Fianna Fail, the two major right wing parties in the Republic of Ireland, 

in their news and comment programmes and in their economic and political coverage.  

National Newspapers 

The Irish News and Media Group with six titles is the largest media group in the country. It 

comprises The Irish Independent, The Herald, Irish Daily Mail, Irish Mail on Sunday, The 

Sunday Independent and Sunday World and 50% of the Daily Star. 

The Irish Times (owned by an Irish trust), Irish Examiner (owned by the Cork based Crosby 

family) and The.Sunday Business Post (owned by Key Capital and Cooke, Irish businessmen) 

are the other Irish controlled newspapers: 

Irish Daily Mirror, Irish Sunday Mirror (owned by English based Trinity Mirror Group). 

Irish Sun, The Irish Sun on Sunday, The Sunday Times (Rupert Murdoch UK companies). 

There are only six owners of newspapers in Ireland despite the number of titles. Each of the 

companies tries to maximise profits. They have a lot of power as they set the agenda in terms 

of politics here. The same comment applies to them as was applied to radio stations. 
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Cement and Building Materials 

Cement Roadstone (CRH Holdings) is the largest Irish company quoted on the Irish Stock 

Exchange and is the only Irish company to appear in the table of the top 160 companies in 

Europe by in terms of income in 2014. 

It had a 100% monopoly in the production of cement until recent years when the Quinn 

factory was set up in Fermanagh. There is a very significant barrier to entry when cement is 

produced on an island. Shipping costs for cement are high because its value to weight ratio is 

low. A tonne of cement is cheap but the cost of transporting it from England to Ireland is 

high. So cement prices were kept high in Ireland and large profits flowed in. Using the profits 

CRH was able to expand abroad. 

The company is also dominant in the building materials sector. 

Non Alcoholic Carbonated drinks (Fizzy drinks) 

This sector is dominated by Coca Cola Group and Pepsi Cola Group and to a lesser extent by 

the Cantrell and Cochrane (C and C) Group. In recent years Coca Cola has introduced a 

smaller bottle (200 millilitres) instead of the previous bottle (330 millilitres). Hotels, pubs 

and restaurants are now charging the same 

prices as previously for this bottle. This has the same effect as a whopping 65% increase in 

price in the middle of a recession.  

These companies are good at fighting their corner when it comes to government interfering in 

their market. Recently obesity has become a growing problem among young people and 

health experts called for a sugar tax. Carbonated drinks contribute to obesity because they 

contain large amounts of sugar. Our pro-business government of Fine Gael and Labour 

ignored the pleas of the medical profession and the medical needs of our young people and 

dropped the sugar tax idea. The needs of business is more important than the health of the 

nation. 

Motor Vehicles (Cars) 

In 2014 93,361 new cars were sold. Of these 23,825 (26%) were supplied by the Volkswagen 

Group, 9,658 (10.5%) were Toyotas, 9,040 (9.8%) were Fords, 7,410 (8%) were Hyundai, 

6,691 (7%) were Nissan and 6,156 (6.7%) were Opel. A total of 62.776, 68% of all cars were 

supplied by these six companies. This is competition among the few and the last thing they 

want to do is to compete on price. It is interesting that the Central statistics does not collect 

information on car prices. 

Petrol and Diesel 

Four companies, BP, Exxon Mobil, Chevron and Royal Dutch Shell dominate the wholesale 

petrol, diesel and heating oil sectors.in Ireland. These companies originally were seven 
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companies which merged to make four. Since the late 1920s the seven companies shared 

production zones, transport costs and agreed sales prices. As a cartel they colluded and still 

collude on price and other smaller operators follow suit. No government would dare take 

these companies on as they have overthrown governments and pauperised countries like 

Nigeria. 

Department Stores (Dublin) 

There are stores Arnott’s (US), Debenhams (UK), and Marks and Spenser (UK) serving 

middle income people mainly: Dunne’s (Irish) and Penney’s (Canada) serving ordinary 

people mainly and Brown Thomas (Canada) aiming to cater for the bourgeoisie. Again there 

is a small number of large stores dominating this sector. Clery’s the oldest department store 

was shut without notice by a vulture fund late last year. They did it in such a wa6y that they 

saved on the payment of redundancy. 

 

Summary 

There is nothing free about the free market, except that it is free from government regulation. 

But because nearly all sectors of the economy, including the other sectors not listed above, 

are dominated by one or a small number of firms, who collude on price, the state should 

regulate these sectors. This would put the interests of the majority of the population who are 

being exploited by a relatively small number of firms in the economy and a tiny minority of 

the population. These firms all seek growth and cause global warming and climate change. 

 

  


